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Executive Summary 

 

As part of Task 8.1, “Dissemination and communication activities”, Deliverable 8.4 which is an updated 
version of the first version of the Dissemination and Communication Plan submitted as deliverable 8.2 in 
M6 (November 2024) of the project, is presented. The Dissemination and Communication Plan is 
regularly updated so that all possible dissemination and communication routes are used throughout the 
project.  

The current version of the plan is composed of two main parts. The first section provides an overview 
of the performed communication and dissemination activities from M6 to M18, including new 
communication materials developed and an analysis of the reach of communication activities via the 
project web page and social media channels. In the second half of the document, activities planned for 
the next period (M19-M36) are outlined. All new promotional materials developed in the project are 
available on the project website for download and introduced in the deliverable. 

The first phase of the LUMINOSITY project has been dedicated to general awareness raising and project 
promotion, such as the creation of promotional materials, social media posting and engagement with 
European stakeholders and the project’s External Expert Advisory Board. During the next phase of the 
project implementation, priority will be given to dissemination of results, to reflect the key milestones 
reached in the project. 

It is important to remind that the communication and dissemination of the project’s achievements are 
carried out without jeopardising protected intellectual property (e.g., patent, product design) or further 
industrial application. In order to address this, before any activity (e.g., publication, presentation, etc.), 
strict rules of prior notice to all partners are applied according to EC guidelines and the LUMINOSITY 
Consortium Agreement. Partners have the opportunity to refuse dissemination of their own know-how 
(background or results) by others when it can potentially harm their interests. 
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1. Introduction 

Deliverable D8.4, “Diss&Comm plan-2” is part of Task 8.1, “Dissemination and communication activities” 
and an updated version of the plan submitted at Month 6 (M6) as deliverable 8.2. The initial version of 
the plan defined the internal rules and procedures for coordinating consortium dissemination and 
communication activities and developed the visual image of the project. There have been no changes to 
the Rules and Procedures, nor key visuals outlined in Version 1 of the plan. 

The Dissemination and Communication Plan outlines the strategy for engaging key stakeholders in the 
LUMINOSITY project. It guides the team in executing activities to raise awareness, produce promotional 
materials, and ensure community involvement throughout all project phases. The current version of the 
Plan is divided into two main sections. First, an overview of communication and dissemination activities 
undertaken between M6 and M18 are presented. This includes an overview of the dissemination 
materials and publications produced, events attended, networking and clustering activities of the 
project partners and project online presence, covering both its webpage and social media channels. In 
the second part of the deliverable, we present the overall dissemination and communication strategy in 
the next 18 months. 

The dissemination activities and plan are being updated periodically by the use of the “LUMINOSITY 
Dissemination activities recording” Excel file, which was presented in D8.2. Information regarding the 
publishing of the project’s knowledge and results is also included in the periodic reports. The 
“LUMINOSITY Dissemination activities recording” Excel file has been distributed to LUMINOSITY 
partners in order to track and report the efforts of all partners and all information is subsequently 
included in the periodic reports. 

 

2. Overview of Dissemination and Communication activities 

Since the first Dissemination and Communication Plan was submitted at M6, several activities have been 
completed. This section provides an overview of them, including an analysis of the impact and reach of 
these activities.  

2.1. Communication materials 

The LUMINOSITY communication kit has been developed as a Deliverable in order to increase public 
awareness of the LUMINOSITY project and the perovskite solar cell developed in it. The deliverable D8.1 
“Initial Communication Kit”, submitted on M4, shows the initial communication materials that have been 
developed, also described in the first version of the Plan for dissemination and communication activities. 
In that deliverable, a comprehensive description of dissemination materials (logo, factsheets and leaflets 
and roll up) and communication channels (website and social media) can be found. 

Table 1: Overview of LUMINOSITY communication materials 

Material Status Link 

Logo June 2024 
https://luminosity-project.eu/wp-
content/uploads/2024/09/LUMINOSITY_logo_color_w1000.png 

Factsheet June 2024 
https://luminosity-project.eu/wp-
content/uploads/2024/09/LUMINOSITY_fact-sheet_V2.0.pdf 

Flyer October 2024 
https://luminosity-project.eu/wp-
content/uploads/2024/09/Luminosity_flyer_v1-1.pdf  

Roll-up October 2024 
https://luminosity-project.eu/wp-
content/uploads/2024/10/Rollup.pdf  

Press 
release 

December 2024 
https://luminosity-project.eu/wp-
content/uploads/2024/12/LUMINOSITY_First-Press-Release.pdf  

Poster January 2025 
https://luminosity-project.eu/wp-
content/uploads/2025/01/Luminosity_Poster_Screen_Final.pdf  

https://luminosity-project.eu/wp-content/uploads/2024/09/Luminosity_flyer_v1-1.pdf
https://luminosity-project.eu/wp-content/uploads/2024/09/Luminosity_flyer_v1-1.pdf
https://luminosity-project.eu/wp-content/uploads/2024/10/Rollup.pdf
https://luminosity-project.eu/wp-content/uploads/2024/10/Rollup.pdf
https://luminosity-project.eu/wp-content/uploads/2024/12/LUMINOSITY_First-Press-Release.pdf
https://luminosity-project.eu/wp-content/uploads/2024/12/LUMINOSITY_First-Press-Release.pdf
https://luminosity-project.eu/wp-content/uploads/2025/01/Luminosity_Poster_Screen_Final.pdf
https://luminosity-project.eu/wp-content/uploads/2025/01/Luminosity_Poster_Screen_Final.pdf
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With the above in mind, the current deliverable focuses exclusively on activities carried out from Month 
6 to Month 18, highlighting the progress achieved and results obtained during this period. This approach 
provides a clear assessment of the project’s developments in terms of dissemination and communication 
activities within the specified timeframe. 

2.1.1. First press release 

First press release has been published in December 2024. Defined to attract favourable media attention 
and provide publicity for the project and its start, it introduced its topic, challenges, and consortium 
partners. Other press releases will be produced during the course of the project and will be connected 
with important results/milestones achieved. The first press release was circulated on the project 
webpage, LUMINOSITY social media and partners’ communication channels. As the project develops and 
intellectual property is appropriately protected, further channels will be targeted to reach potential 
partners and end-users. 

 

Figure 1 LUMINOSITY first press release 

2.1.2. Poster 

The LUMINOSITY poster provides a high-quality visual summary of the project’s overall goal, specific 
objectives, and expected impacts, as illustrated in Figure 2. It has already been showcased at several 
events, including the Perovskite PV Projects Clustering Event, organized by CINEA on 23 January 2025 in 
Brussels, Belgium, helping to raise awareness among key stakeholders in the perovskite community. 

The LUMINOSITY poster is available for downloading at project’s website (LINK).  

 

 

chrome-extension://efaidnbmnnnibpcajpcglclefindmkaj/https:/luminosity-project.eu/wp-content/uploads/2025/01/Luminosity_Poster_Screen_Final.pdf
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Figure 2 LUMINOSITY poster  

Updated versions of the poster will be produced throughout the course of the project to reflect the latest 
developments, results, and outcomes. These will be made available to all project partners via the 
internal repository (ownCloud), ensuring consistent dissemination materials and supporting 
communication activities across various events. 

2.2.3. Presentation template 

As part of the dissemination and communication materials, LUMINOSITY has prepared a PowerPoint 
template for use in project-related events. This template ensures a consistent visual identity across all 
presentations and has been shared with all partners for use in internal meetings, external events, and 
other dissemination activities. 

  

Figure 3 LUMINOSITY PowerPoint template 
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2.2.4. Slide deck 

The LUMINOSITY project pitch deck is a general presentation of the project objectives, technical details 
and implementation used for external events. It is developed to aid partners in introducing the project 
to a wide range of external audiences. The partners are free to adapt the pitch deck, in line with the prior 
notice of dissemination & communication activities agreed upon in the consortium to ensure 
proprietary information is appropriately protected. A general project presentation template has been 
developed based on the same design requirements. 

 

Figure 4 Extracts from LUMINOSITY slide deck 

 
 

2.2. LUMINOSITY online presence 

2.2.1. Website 

The LUMINOSITY project website (https://luminosity-project.eu/ ) serves to raise general awareness 
about the project and provide continuous updates on its results and progress. 

The website has been operational since June 2024 in a provisional version and fully launched in October 
2024. It is regularly updated with news on the project and partners’ participation in international 
conferences. 

The Results section provides access to all communication materials and approved deliverables for 
download. Dedicated subpages feature press and media appearances, as well as news and events related 
to the project. 

https://luminosity-project.eu/
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Figure 5 LUMINOSITY website - introductory page 

 

 

Figure 6 News and events on the LUMINOSITY project website 

In order to assess the reach and impact of the project website, user analytics are periodically monitored 
by the LUMINOSITY Dissemination & Communication Manager. Google Analytics tools are used to gain 
insights, e.g. how many times the website has been visited and where the users are located. Overall, since 
the website launch (October 2024), 5,022 users have visited the website and the pages have been viewed 
almost 900 times.  
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Figure 7 Google Analytics of Project LUMINOSITY website 

 

 

Figure 8: Google Analytics of Project LUMINOSITY – Acquisition of users 

 

The most visited subsections of the webpage are the landing page, news & events, consortium 
introduction and summary of the project concept. This is as expected, considering the activities in the 
first phase of the project have focused on general awareness raising and introducing the project 
consortium.  
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Most users originate from Czechia and Germany, with a notable presence from Italy as well as other 
countries worldwide. This distribution reflects both the composition of the consortium and its strong 
relationships with key stakeholders in these regions. It also highlights the broad interest of leading 
market players in the field of perovskite solar technology. 

 

Figure 9: Google Analytics of LUMINOSITY Project– Demographic details: Countries 

2.2.2. Social media 

LUMINOSITY's social media pages, and in particular LinkedIn, are a way to allow for easier 
communication with larger audiences, the general public and industrial end users. At the same time, 
these bi-directional communication platforms are means to receive feedback from the users’ 
community, and citizens and stay up to date on LUMINOSITY-related undertakings. Updates on the 
LUMINOSITY project and its development are prepared and shared, especially during events, 
conferences, and symposiums. Dedicated pages were created for the LUMINOSITY project on LinkedIn 
and X, which are considered the best way to reach and engage with the identified target audiences 
(scientific community, industry stakeholders, and policymakers). In addition, partners are encouraged 
to share and post on their own channels about the project.    

  
 

Figure 10 LUMINOSITY Social media account (X and LinkedIn) 
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Since the project was in the early stages, limited information is available for sharing with external 
audiences. Thus, social media activities aimed at general awareness raising and introduction of the 
project concept and partners, demonstrated by a social media campaign – Meet the Team series—
regular posts introducing each project partner and their role in the project. The success of the campaigns 
is evidenced by the increased number of followers and the corresponding increase in traffic to the 
LUMINOSITY project website. For instance, more than 50 new LinkedIn followers were gained during 
the publication of the Meet the Team posts. 

 
Figure 11 Posts on the social media introducing the consortium partners 

 

In November 2025, LUMINOSITY's LinkedIn page had more than 350 followers and X account 15 
followers. While on LinkedIn, follower engagement has seen a great improvement in the last months, as 
it is shown in Error! Reference source not found. 12, where almost 36,497 impressions were collected i
n the past year. Regarding X, it has been identified that engagement in this social media, despite the 
regular publications, has been generally degraded. Therefore, it will be considered whether this is still 
relevant for project use.  
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Figure 12 LinkedIn Analytics of LUMINOSITY Project – Impressions and reactions 

 

2.3. Scientific Publications 

First LUMINOSITY contributions to journal were prepared during the first 18 months: 

• Solution-Processed Metal-Oxide Nanoparticles to Prevent The Sputtering Damage in 
Perovskite/Silicon Tandem Solar Cells 

o Erica Magliano, Francesco Di Giacomo, Harshavardhan Reddy Sathy, Shirin M. Pourmotlagh, 
Gemma Giliberti, David Becerril Rodriguez, Giuseppe Ammirati, Paolo Mariani, Francesca Zarotti, 
Fabio Matteocci, Marco Luce, Iurie Usatii, Eugenia Bobeico, Marco Della Noce, Antonio Cricenti, 
Federica Cappelluti, Lucia V. Mercaldo, Paola Delli Veneri, and Aldo Di Carlo 

o ACS Applied Materials & Interfaces 2025 17 (11), 17599-17610 

o DOI: 10.1021/acsami.5c00090 

• Process Parameter Specification and Control in Solution Processing of Hybrid Perovskite 
Photovoltaics: From Domain-Specific Jargon to Evidence-Based, Unambiguous Description of 
Experimental Workflows  

o Simon Ternes, Christoph J. Brabec, Luigi A. Castriotta, Thomas Exlager, Karen Forberich, Alessio 
Gagliardi, Michael Götte, Florian Mathies, Sinclair Ryley Ratnasingham, Lennart K. Reb, Eva Unger, 
Aldo Di Carlo”  

o Adv. Energy Mater. (2025): e03187 

o DOI: 10.1002/aenm.202503187 

 

2.4. Conferences and events 

From the very beginning of the LUMINOSITY project, consortium partners have been actively promoting 
its objectives and activities. Their efforts have included outreach to stakeholders, dissemination of 
results, participation in events, and engagement with the wider research and industrial community to 
ensure the project’s visibility. 

Table 2 shows a list of the events and conferences attended by the partners from M1 to M18 to introduce 
the LUMINOSITY project. The number of events is expected to significantly increase in the following 
periods as more results can be shared. 

Table 2: Events and conferences M1-M18 

Event Name / Activity Type of Event Place & Date Partner 

EUPVSEC 2024 
Collaboration with EU-

funded projects 
23–27 Sep 2024, 
Vienna, Austria 

EMPA, TNO 

BecomePV Workshop Clustering activities 
20–22 Nov 2024, 
Brussels, Belgium 

HyET, IPV 

Pathways to Energy Transition: 
Innovations in Decarbonization 

Conferences 
28 Nov 2024, 

Prague, Czechia 
TNO, FEP 

1st Conference of the Cyprus – 
Advanced Materials Network (Cy-

AMN) 
Conferences 

13–14 Jan 2025, 
Nicosia, Cyprus 

CUT 

Perovskite PV Projects Clustering 
Event 

Clustering activities 
23 Jan 2025, Brussels, 

Belgium 
TNO, 

AMIRES 

LOPEC 2025 Other 
26–27 Feb 2025, 
Munich, Germany 

AMIRES 

Research Day 2025 
Education & training 

events 
24 Apr 2025, Hasselt, 

Belgium 
Hasselt 

University 

https://pubs.acs.org/doi/10.1021/acsami.5c00090
https://pubs.acs.org/doi/10.1021/acsami.5c00090
https://advanced.onlinelibrary.wiley.com/doi/10.1002/aenm.202503187
https://advanced.onlinelibrary.wiley.com/doi/10.1002/aenm.202503187
https://advanced.onlinelibrary.wiley.com/doi/10.1002/aenm.202503187
https://doi.org/10.1002/aenm.202503187
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pro flex 2025 Exhibition 
06–07 May 2025, 

Dresden, Germany 
HZB, CNR 

HOPV Conference Conferences 
12–15 May 2025, 

Rome, Italy 
CNR, TNO 

LEAPS meets Advanced Materials for 
Energy Conference 

Conferences 
18–23 May 2025, 
Gdansk, Poland 

Max IV 

68th Annual SVC Technical 
Conference 

Conferences 
19–22 May 2025, 

Nashville, USA 
Fraunhofer 

FEP 

FuturePV Workshop 
Collaboration with EU-

funded projects 
20–22 May 2025, 
Nicosia, Cyprus 

CUT 

Future-Proofing Perovskite PV Conferences 
20–22 May 2025, 
Nicosia, Cyprus 

CUT, 
AMIRES 

53rd IEEE PVSC Meeting 
Collaboration with EU-

funded projects 
08–13 June 2025, 
Montreal, Canada 

TU Delft 

Nanotexnology 2025 Conferences 
5–12 July 2025, 

Thessaloniki, Greece 
CUT 

Hands-On Workshop 
Collaboration with EU-

funded projects 
17–18 July 2025, 
Berlin, Germany 

HZB, TNO, 
CNR, EMPA 

Nanobio International Conference on 
Nanotechnologies and 

Bionanoscience 
Conferences 

8–12 Sept 2025, 
Heraklion, Greece 

CUT 

XXXXIX Panhellenic Conference on 
Solid State Physics & Materials 

Science 
Conferences 

14–17 Sept 2025, 
Paphos, Cyprus 

CUT 

PEC2025 Conferences 
19 Sep 2025, 
Rome, Italy 

CNR, 
Fraunhofer 

FEP 

TechBlick 2025 
Collaboration with EU-

funded projects 
22–23 Oct 2025, 
Berlin, Germany 

HZB, TNO 

EUPVSEC 2025 
Collaboration with EU-

funded projects 
22–26 Sep 2025, 

Bilbao, Spain 
TU Delft, 
AMIRES 

ISOS 16 – International Summit on 
Organic and Hybrid Solar Cells 

Conferences 
29 Sep – 01 Oct 2025, 

Genk, Belgium 
TNO, IPV 
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Figure 13 Event participations from LUMINOSITY Project partners 

 
 
 

2.5. Clustering and other networking 

As part of the Perovskite PV Network, LUMINOSITY collaborates closely with other perovskite-related 
projects, including SUPERTANDEM, PEARL, VALHALLA, NEXUS, TRIUMPH, TESTARE, DIAMOND, and 
PEPPERONI. The network brings together initiatives focused on improving the stability and long-term 
performance of perovskite solar cells, upscaling to large-area, industrial-ready modules, and supporting 
the transition from lab-scale innovation to real-world deployment. 

LUMINOSITY actively contributes to this landscape by fostering collaboration, sharing knowledge, and 
driving innovation across the perovskite PV value chain. 

The project has been presented at several clustering events, including: 

• Perovskite Network Joint Booth at EUPVSEC, 23–25 September 2024, Vienna, Austria 

• BECOME PV Workshop, 20–22 November 2024, Brussels, Belgium 

• FUTURE PV Workshop, 20–22 May 2025, hosted by the TESTARE (co-sponsor of the event) 

• Perovskite Network Joint Booth and session at EUPVSEC, 22 – 26 Sep 2025, Bilbao, Spain 
 

    

Figure 14 Perovskite PV Projects Clustering Event (1) Joint Booth at EUPVSEC2025 , 2)  Talk at FUTURE PV 
Workshop, (3) Joint Booth at EUPVSEC2026 
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2.6. Engagement with the External Advisory Board 

LUMINOSITY consortium has also been active in communicating with its External Advisory Board (EAB) 
established in June 2024. In addition to being able to share project results with experts in LUMINOSITY’s 
fields of research, under confidentiality agreements, the board members serve as a communication 
channel to expand the reach of the consortium and increase its exploitation potential.   

   

Figure 15 LUMINOSITY External Advisory Board at M1 and M12 

 

 

The esteemed EAB members include Jean-Charles Flores, 
Managing Director of Anthos-ID, and Andreas Falk, CEO of 
BioNanoNet Forschungsgesellschaft mbH. Both actively 
contributed to the discussions, offering recommendations to 
support the project’s future direction. 

LUMINOSITY partners had the opportunity to meet the EEAB 
members on two occasions: first on 24 June 2024 to introduce the 
project’s overall vision and planned activities, and again on 30 
June 2025 to present the latest results and progress achieved 
during the first 12 months of implementation.  

During these interactions, the consortium received valuable 
feedback from the EAB, whose members expressed strong 
interest in both the project’s objectives and the emerging results. 
Their insights are helping to refine the project’s strategic 
direction and ensure that LUMINOSITY remains aligned with 
industrial needs, regulatory expectations, and broader market 
relevance. This continuous interaction facilitates real-time 
feedback and adjustments to the project's implementation, 
fostering a robust and adaptive development process. 

  

 

  

Figure 16 EAB member, Andreas Falk, at 
the IndTech2024 conference, where 
LUMINOSITY was showcased 
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3. Planned dissemination and communication activities M19-M36 

LUMINOSITY Dissemination and Communication Plan is largely separated into two phases: general 
awareness raising and project promotion in the first two years of the project, followed by dissemination 
of project results to expert audiences and end-users as well as supporting exploitation and 
commercialisation through engagement with policymakers and regulatory bodies in the two last years. 
In the first two years, communication activities prevail to build a project brand identity and 
communication channels, acknowledging the fact that results generated are limited or not yet protected 
by patents.  

Main milestones for the project are expected in year 3 and year 4 when the availability of the 
demonstrator will allow partners to participate in trade fairs and conferences and results can be 
dissemination via peer-reviewed publications. While dissemination of the project results is a high 
priority for the consortium, the partners' intellectual property must be protected, and the activities will 
be undertaken accordingly.  

This section will summarise the planned activities from M19 to M36 when next version of the strategy 
should be provided. The plan is preliminary and will be adjusted based on the research results, IP 
protection and additional opportunities identified. 

The dissemination and communication timeline and targeted audience are presented in Table 3 and 4. 

Table 3 LUMINOSITY Dissemination and Communication Plan timeline 

Project period Activity 

Year 1 
(M1 – M12) 

 
Goal: Awareness 
raising about the 

project problem and 
concept 

o project logo and document template creation 
o set up of dissemination strategy (this document)  
o development of the project webpage and social media accounts 
o webpage and social media (LinkedIn, Twitter) accounts creation  
o preparation of dissemination materials: factsheet, brochure, leaflet etc.  
o press release summarising the launch of the project  
o first LUMINOSITY presentations at events 
o clustering activities with sister projects 
o organization of LUMINOSITY events 
o contributions to technology news servers & other online news and media outlets 

Year 2:  
(M7-M24) 

 
Goal: Awareness 
raising about the 

project problem and 
concept 

o dissemination strategy implementation 
o continuous update of webpage and social media accounts  
o clustering activities  
o organization of LUMINOSITY events 
o partners participating at key conferences, symposia, exhibitions in the PV domain 
o scientific publications of the LUMINOSITY results 
o contributions to technology news servers & other online news and media outlets 
o press release summarizing the first half of the project 

Year 3 
(M25 – M36) 

 
Goal: General 

dissemination of 
project results to 
expert audience 

o dissemination strategy update 
o continuous webpage and social media accounts update 
o visits of production sites  
o clustering activities  
o partners participating at key conferences, symposia, exhibitions in the PV domain 
o scientific publications of the LUMINOSITY results  
o contributions to technology news servers & other online news and media outlets 

Year 4 
(M37 – M48) 

 
Goal: Targeted 

dissemination of 
project results to 

potential end-users, 
customers, partners 

o dissemination strategy update 
o continuous webpage and social media accounts update 
o clustering activities  
o final LUMINOSITY workshop 
o partners participating at key conferences, symposia, exhibitions in the PV domain 
o scientific publications of the LUMINOSITY results 
o contributions to technology news servers & other online news and media outlets 
o final press release summarizing the whole project  
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Table 4 LUMINOSITY target audience and dissemination KPIs 

Objectives 
Target 
Groups 

Tools & KPIs 
Engagement/ 

feedbacks 

Increase 
awareness of 

Digital, 
Industry and 
Space cluster 

Public 
Researchers 
Industry 
End-users 

o > 3000 website visits per year Collect public opinions on 
the problem and its 
severity;  
Make industry aware of the 
business opportunity;  
Inform end-users that their 
problem is being 
approached; 

o 300 social media followers 

o 1000 brochures distributed 

o 1 press release/year published by 5 media 

o 2 videos viewed 500 times each 

Receive 
feedback on 

project 
approach 

Researchers 
Industry 
End-users 

o 30 external inquiries via website/email 
See end-user attitude 
towards the solution; 
Obtain market feedback;  
See available options to 
help reach the project goals; 

o 100 business cards from F2F meetings 

Set stage for 
market 

acceptance of 
project 
results 

Public 
Industry 
End-users 
And Policy 

o 1 press release/year published on 
recognized association website 

See end-user opinion on 
integration into workflows;  
Align expectations of key 
stakeholders;  
Demonstrate business 
value; 

o 2 workshops with industry, policymakers, 
regulatory bodies and end-users organized 

Demonstrate 
need for pan-

European 
cooperation 

Public Re- 
searchers 
Industry 
End-users 

o 10 presentations at EU symposia Increase understanding of 
the need for pan-European 
research and innovation 
cooperation 

o 3000 views of website consortium page 

o Clustering with 5 projects 
 

 

3.1. Presentation at events and clustering activities 

The LUMINOSITY project will continue to expand its visibility through participation in major industry 
events and expert forums. Over the coming months, several conferences and events have been identified 
by the partners for promoting LUMINOSITY, through presentations, scientific papers, or posters. Table 
5 provides a non-exhaustive list of these upcoming events. Additional opportunities will be identified as 
the project progresses and new results become available. 

Table 5: Selected conferences considered for participation by LUMINOSITY partners 

Event Name Date Place Notes 

ICAE 2025 
25–28 Nov 

2025 

Jeju, 

Korea 

Conference with the 

participation of CNR 

Become PV Workshop 
2026 

2–3 Dec 

2025 

Brussels, 

Belgium 

Clustering event / collaboration with 

EU-funded projects (the project coordinator is 
part of the organizing committee) 

LOPEC 2026 
24–26 Feb 

2026 

Munich, 

Germany 

Exhibition & conference on printed electronics 

(on AMIRES booth) 

EU PVSEC 2026 
14–18 Sep 

2026 
Rotterdam, 

Netherlands 
Major European PV scientific conference, we 

attend as part of the Perovskite Network 

INDTech 2026 
To be 

announced 
To be 

announced 
EC flagship conference on industrial technologies 

(on AMIRES booth) 

ISOS 17 Conference 
21-23 Sep 

2026 

Paris-
Saclay, 
France 

Premier form for advancing stability research in 
next-generation photovoltaic technologies 
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In the upcoming months, A targeted selection of conferences will be prioritized to showcase the 
LUMINOSITY project’s progress and outcomes. This will include the preparation of articles, scientific 
papers, and posters aimed at academic, industrial, and policy-oriented audiences. Key events in the 
photovoltaic (PV) sector will be emphasized to ensure effective dissemination among experts and 
stakeholders. In addition, selected trade fairs and industry-oriented events will be leveraged to exhibit 
project results and foster networking opportunities. These venues provide excellent opportunities to 
engage with businesses, policymakers, and potential end-users, facilitating collaborations and 
promoting the commercial applicability of the project’s innovations.  

Moving forward, LUMINOSITY and its network partners will continue to participate in relevant 
initiatives and events to promote the project’s objectives, share results, and strengthen collaboration 
across the perovskite solar energy community. These future clustering activities will focus on joint 
presentations, workshops, and networking opportunities to enhance visibility, exchange best practices, 
and support the uptake of project innovations. 

 

3.2. Scientific Articles in journals 

Due to the implementation plan of LUMINOSITY, most publications are scheduled for the later stages of 
the project, in order to reflect key milestones and the results generated. As an Innovation Action, the 
project focuses on technologies at a higher level of maturity, placing greater emphasis on exploitation 
and commercialization of results—such as filing patents and participating in trade fairs—rather than 
on dissemination targeted primarily to the scientific community through journal articles. 

Nevertheless, the first publication stemming from the project has already been released. The 
dissemination of LUMINOSITY results through relevant scientific and industrial periodicals, journals, 
and key conferences across Europe will continue throughout the project’s lifetime. Additional scientific 
articles are planned to present the outcomes of ongoing experiments. Table 5 presents a publication 
currently under discussion. 

 

Table 6: Planned publications 

Partner Topic Expected publication period 

HZB Solution-Processed Halide Perovskite Solar Cells tbd 

 

LUMINOSITY is committed to ensuring that all research outcomes are accessible without paywalls. The 
project partners will guarantee open access to all scholarly peer-reviewed publications and 
dissertations. The choice of publication outlets will prioritize those with strong Open Access policies, 
including fully Open Access journals, Open Access platforms such as Open Research Europe, or 
transformative journals committed to transitioning to full Open Access. 

 

3.3. Other forms of publications 

LUMINOSITY will comply with a knowledge-sharing arrangement and will actively contribute to CORDIS 
periodically each time after the latest achievements, at least at the beginning and at the end of the 
project. 

In social media, regular updates on the project will continue to be shared. To ensure a regular schedule 
of posts, a social media calendar has been prepared until end of Year 2 to provide updates on project 
progress by work packages. The calendar will be updated for year 3 in Q2 2024.  
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4. Conclusions 

The Deliverable D8.4 Updated plan for dissemination and communication activities is a second iteration 
of the plan for dissemination and communication activities for the LUMINOSITY project. As an update 
to the previous version of the strategy, the deliverable has presented the (1) new communication 
materials developed, (2) activities undertaken until M18 of the project, and (3) plan for the upcoming 
months of the project.   

LUMINOSITY dissemination and communication plan is divided into two main phases: general 
awareness raising and project promotion in the first 18 months of the project, followed by dissemination 
of project results to expert audiences and end-users as well as supporting exploitation and 
commercialisation through engagement with policymakers and regulatory bodies in the next 18 
months. As evidenced by the overview of activities in the deliverable, in the first two years, 
communication activities prevailed to raise general awareness of the LUMINOSITY concept and 
challenges the project aims to tackle as well as to introduce the consortium partners. This approach is 
followed to acknowledge the fact that results generated are limited in the early stages of the project or 
are not yet protected by patents and thus cannot be shared with external audiences. Dissemination of 
project results is planned to be accelerated in Years 3 and 4 of the project when the main results are 
expected. The availability of the demonstrator will allow partners to participate in trade fairs and 
conferences and research results can be disseminated via peer-reviewed publications.  

Considering that only 18 months of the project duration has lapsed, the current visibility and impact 
achieved is relatively positive as demonstrated by the growth of LUMINOSITY social media followers, 
visitors to its website or links established with experts involved in LUMINOSITY external Expert 
Advisory Board. 

An Excel file was prepared to record each partner’s contribution to the common communication and 
dissemination effort and publication of the project outcomes. Dissemination guidelines referencing the 
European Commission Open Access policy are provided to partners. A list of main events and media 
outlets targeted for communication and dissemination have been identified by partners and will be used 
to collaborate over the course of the project.  

Additionally, partners are being encouraged to present the project at national or international events or 
conferences beyond the originally previewed ones. A set of LUMINOSITY promotional materials have 
been created and will be updated to raise awareness and inform the public and various identified target 
audiences about the project and its developments. These materials will be extensively used by 
LUMINOSITY partners whenever they present at conferences, publish in journals and magazines, 
establish contacts with media, attend exhibitions, organize workshops, etc.   

 

5. Degree of Progress 

The deliverable is 100% fulfilled.  

 

6. Dissemination level 

The deliverable D8.4 is Public and therefore it will be available to download on the project’s website and 
on demand. 

 

 


